
Page 1 of 1

3/10/2016http://cdn-contentviewer.adobe.com/v/bc818403-bf67-4e33-b28f-54d808cdf9dc/HIM%25...

BE:ST l-fOTE:l OR 
RESORT I=' OR Jt 
lONG VllCATlON 
(MORE: -rnJtN 5 
NIGI.fTS) 
(j) Shlnml ... l Rnort. s,. 

Ka'anapai,Maui 
sheratOn-mali. com 

'1: H•on"-allnYIIItt 
Watii 8eld1 Rnort 
Walklti,O'allu 
hlltonlwiliinlldguom 

X HRonWiiWDIYIIagt 
Walllolo='llsland 
hlkonw llla~.com 

,!/ TMWnt.,ICi'-plll 
OU.R-'Yia 
Ka'anapa.l, Maul 
we~tlnkawpaii.(J)m 

® Tdt Blr Rtsort 
North Shaft, O'ahu 
lUrt!QbayrtsOrt.com 

'!/ TI'IIt-Hinl 
Hana,Maul 
tranaw..tOQ'hana 

\D Ki'anlplll BNd:l Hocal 
Ka'anapti,Milul,kbhncicom 

® HonuiiKII 
Rts«tl Spll 
Ka'llllapli, Maul 
honuabi.ODII1 

lit llyltt ht.xJ Maul 
Rtsort. $pll 
Ka'llllapil, Maul 
maui.h'(attc011 

$ Sberlton ll~ Rtsort 
Po'lpO,Ki11<11 
5hc.>ratDn-bual.com 

~Fol.-s.-B 
Rts«tHIIIIilill 
KO!Ia, "-al'l Island 
foursoasons.co m/ huillalai 

~ KluiUIIrriiiiiRKOrt 
Uhu'g, Kaua'l 
marriotl"-aii.com 

•2 ~AWAn Magazine 

TI-lE: CUI=~ JtT PRINCEVIllE: 
New to theBestYIIWion Tl11esbart Property lneup this year 
are the 129 cazy and qui« condoainlurn..styk! LIID of The Oln. 
Slit on a trilde-wJnd.9abblng bWfln one of the northernmost 
loca~ of the mm Hawaiian I~ c.lltlln, one- and twe>­
be41110111 homOillfil' from hollll51n thfee-story blrldlng bi«ks 
front the uninterrupted Sl!il. Perhaps TIKI Cliffs' best amenity-In 
addtlon tok~spa, p«tlng greens, •lrnmlng pool nwel n 
tanni5, bal'htbaiiiKhhuffteboardcourt~ls illoutlon: just 
a short, cornpiiiM!IIary biu rldc!illlli!Jfrom rnarr, north shore 
Kaua'lrhlrslom. 

BE:ST VJtCATlON 
nM£SI-!JtRE: 
PROPERTY 
(j) lbtWHIIniCi'-plll 

Ottl1 Resort VIlis 
Ka'anitpilli, Maui 
westlitaanapai.com 

® Dlllllond Rtwt's 
Ki'IIIIJiii~Oib 
Ka'anitpi~ll, Mali 
clamondrtsorts.com 

® IWTioU'IMU 
OttiiQ.D 
Ka'anitpill~ Mali 
marrbtt.com 

® 1Wrtott'$1Co 'OIN 
Bled!Oib 
Ko 'Oin1, o·am 
marrbtt.com 

.!>A tAd: Dimly 
YllllaQ.D 
Ko 'OIIna, O'a hu 
resoru.disnl!y.go.co11 

L Kill' I COllst Rts«tlt 
thiBHcHiaf lly Shill 
YICillaBQ.D 
Kapta,K1111'l 
sheiiDspiality.com 

~ PollohiRMIIft 
Kapa'a,KIIIil'l 
ponoUiresort.com 

i: IWrlott'$ "-" 
8Nd:IC1~ 
Llhu't , Kaua1 
miiiTiXIYacatlondlb.COII 

S WYI._•Watii 
Bled!Wilk 
Walkli,O'allu 
clullwyndhlll.COIIl 

~ ICin Comt Rtsort 
Kdilua-KGIIil, 
Hnliltlland 
konacoasrresons.org 

\!.. ThtCifTsllli'IWitwtlt ~~~ 
Prlna!ville,KCIUi'l BE:ST 1-!0TE:l OR !Msttprioo!rilt.com 

RESORT SPJt 
@WJI._,~ • ., 

Prlna!vllk!,KCIUi'l 
IJitrahOikli!JS.IlDIIl 

(i) Gtlllllw.IM 
Waha~auna,Mali 
granclwaleuom 

•!, ~ BNd:l Rtsort 
(!) TIWMMHirll PdipO,KaiB'I 

llwalbeach.org Hana, Maul 
tnnasa.cotWhma 

(;!; IWTioCt'l Walohill 
(!) TNWIOIIIIII R.m&Sprl ~a.~ 

PdipO, Ka1M1 Ka'aMpll, Maul 
rnarriottcom westivnaul.com 

(!) n. Rltz·O.•on, ltirpllll 
Kapakli, Maul 

BE:STBED& ritzcarlon.com 

BRE:Jti<I=JtST (!) Alllft ADI!nlf R.m l S,. 
OR INN Ko~hu 

resort .go.com 

(j) SlriJ~IIoiM (!) Hltol Hlllilllri1VI .. 11tc1 Ur.-rast ln1 Wlllriti 811dl Rnort 
HI:>, Hawafllsland Wailati,O'ahu 
hlo-hawaD.com hllloohawalianvlllagt.com 

(!, Halt Mil1lrl1 Collltry n Q) IIIIKi.Ud 
Kalua-Kona, Wabi,O'ahu 
Hawlll'l lslarld hak*Wnlrom 
lwail-llnb.com 

l!, tlttl'llnbllonhl 
(!) Moral! It llpiiiiii'J 

Kapakli,Maul 
Lallaina, Mali mll!tagEhotel!i.conV .... 
kbbmaulcOQ'pllrtatlon-lm kapaluabat ~ 

p 
<r Wllpl'o lh au (!) HltoiWIIIciiOIVIIIIt ~ 

Homka'a, "-al'i lsl1111d w: awal'llsi«KK !; 
waiplorlm.com hiJtDn.l loalt' llage.com ~ 

(!; Pv'lpii Pl.,lillbl ~ St. Regis Prllri¥llt Rttan 
:z 
g 

PdipO, KaUi11 Prlna!¥11>, Kaua'l :s 
bedandbrtakfastkaual.com strCIQklm<wllle.(Oil ~ 

~awaUHagazlno.ccm 

sherrie
Highlight

sherrie
Highlight

sherrie
Highlight



TimeSharing Today Page 14 Mar/Apr, 2016 

The Top 25 Independent Resorts 
By Bob Schmidt 

Many people assume that a "branded" 
timeshare resort (i.e. Hilton, Hyatt, Marriott, 
etc.) is more desirable than a single inde­
pendent timeshare resort. The idea that the 
name-brand resorts offer more value for the 
consumer was compelling. At Sharket, we 
wanted to examine this assumption further. 

We study the timeshare resale mar­
ket and have compiled more than 1.2 mil­
lion sales transactions, including more 
than 100,000 resale transactions from 
2012 onward. We often use these data to 
publish various lists of top resorts, such 
as a Top 25 Timeshare Resorts list, and a 
Top 25 Marriott Timeshare Resorts list. 

In this, our first-ever Top 25 Inde­
pendent Resorts list, we are using our 
resale data from over 800 independent 
resorts, so those that made the list are 
truly a select few worthy of recognition. 

We suspect many of the resorts on 
the Top 25 Independent Resorts list would 
meet the definition of a legacy resort. Time­
Sharing Today defines a legacy resort as 
one originally developed in the 1970s and 
1980s that is now run by an owners' asso­
ciation, which means it's under the control 
of the owners as opposed to a developer. 

Based on Resales 
At Sharket we don't keep track of 

the date various resorts were founded, or 
on the vacation experience. Our analy­
sis is based on resale transaction activ­
ity. No doubt a great vacation can be 
enjoyed at any of the more than 7,500 
timeshare resorts around the world, but 
for our ranking we look only at the num-

ber of actual resale transactions and the 
typical prices paid. 

Our methodology is documented in 
detail on the sharket.com Web site for all 
to see. In a nutshell, the more resales and 
the higher the price, the better the ranking. 
In practice, we go through a painstaking 
effort to calculate a Saleability Score on 
a scale of I to I 0, with I 0 being the best. 

The score takes into account both 
resale activity and average price. Any re­
sort with a Saleability Score of 6 or above 
generally has good demand in the market­
place with the ability to sell a timeshare 
in a fairly short period of time, while re­
sorts scoring 5 or below generally sell at a 
lower price and take longer to sell. 

Some Observations 
A quick look at the top independent 

resorts list shows that one state by far 
dominates the pack. Thirteen of the top 
25 resorts are in Florida. California and 
Hawaii follow with four resorts each, and 
Colorado has three. One is in Oregon. 

Twenty vacation destinations are rep­
resented on the list overall and several ap­
pear more than once. Three of the resorts 
on the list are located on Maui; two in 
Lauderdale by the Sea, FL; two on Long­
boat Key, FL; and two in Del Mar, CA. 

With respect to vacation experi­
ence, Beach/Coastal destinations dom­
inate the list with 21 resorts. Three are 
in the Ski/Mountain category, and one 
in Theme Parks. 

The two highest-ranking resorts, Ju­
piter Beach Club in Jupiter, FL; and Las 
Olas Beach Resort of Cocoa Beach, FL, 
each have a Saleability Score of 8. This 

score is earned by resorts that transact 
easily, although they don't command 
prices as high or have as many resale 
transactions as resorts scoring a 9 or I 0 
in the world of Sharket rankings. · 

How Scoring Works 
To score at a level of 8, a resort must 

have one of three possible combinations 
of typical price and resale transactions. 
It may have a typical price of $5,000 or 
more and transaction volume of 50 to 99 
transactions per year, a typical price of 
$4,000 to $4,999 and between 100 and 
199 resale transactions per year, or a typ­
ical price of $3,000 to $3,999 and more 
than 200 transactions per year. 

Resorts scoring 8 typically qualify 
as "broker quality," meaning that their 
product is easy enough to sell that a resale 
broker will likely be interested in listing 
the timeshare and finding a buyer. (About 
one percent of resorts-fewer than 20--in 
Sharket's overall database score an 8.) 

The remaining Independent resorts 
have a Saleability Score of 6 or 7 indi­
cating either a low dollar amount for the 
typical price, or a relatively high typical 
price but low transaction volume. Fifty­
two resorts or about 3.5 percent score 
a 7 in Sharket's database, including 14 
represented in the Top 25 Independent 
Resorts list. Nine others on the list are 
among the 157 (about 10 percent) of re­
sorts with a score of 6. 

Among the Top 25 Independent Re­
sorts, we see typical prices ranging from 
$3,000 to $19,000 and the number of re­
sales annually ranging between nine and 
135. Total resale volume ranges from 
$102,000 to $1.2 million annually. 

All in all, the Top 25 Independent 
Resorts have proven to be popular on the 
resale market, generating $7.4 million 
annually in resale transactions. 

This robust resale figure indicates 
that a timeshare resort does not have to 
be affiliated with a brand to have success 
and enjoy strong demand on the resale 
market. The numbers prove it. 

Bob Schmidt is chief data officer 
at Sharket LLC, a timeshare market re­
search firm based in Celebration, FL. 
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lndendent 
Resort 
Rank 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

Resort 

Jupiter Reef Club 

Las Olas Beach Club of Cocoa 
Beach 

St. James Place 

City 

Jupiter 

Cocoa 
Beach 

Beaver 
Creek 

Pompano 
Lighthouse Cove Condominium Beach 

State Destination 

FL Beach/Coastal 

FL Beach/Coastal 

CO Ski/Mountain 

FL Beach/Coastal 

Lawai Beach Resort Koloa Kauai HI Beach/Coastal 

Veranda Beach Club 
Longboat 
Key 

FL Beach/Coastal 

Southern California Beach Club Oceanside CA Beach/Coastal 

The Resort at Whale Pointe 

Coronado Beach Resort 

Lighthouse Resort and Club 

Maui Sunset 

Rams Hom Village Resort 

Costa Del Sol - Lauderdale 

The Native Sun 

The Banyan Resort 

Villa L'Auberge 

Estero Island Beach Club 

Vanderbilt Beach & Harbour 
Club 

Depoe Bay 

Coronado 

Sanibel 
Island 

Maui 

Estes Park 

OR 

CA 

FL 

HI 

co 

Lauderdale- FL 
By-The-Sea 

Lauderdale­
By-The-Sea 

Key West 

Del Mar 

Fort Myers 
Beach 

FL 

FL 

CA 

FL 

Beach/Coastal 

Beach/Coastal 

Beach/Coastal 

Beach/Coastal 

Ski/Mountain 

Beach/Coastal 

Beach/Coastal 

Beach/Coastal 

Beach/Coastal 

Beach/Coastal 

Naples FL . Beach/Coastal 

Poste Montane Lodge at Beaver A von 
Creek 

CO Ski/Mountain 

Wave Crest Resort (Del Mar) 

Maui Lea at Maui Hill 

White Sands of Longboat 

Papakea Resort 

Calini Beach Club 

W orldgate Resort 

Del Mar 

Maui 

Longboat 
Key 

Maui 

CA Beach/Coastal 

HI Beach/Coastal 

FL Beach/Coastal 

HI Beach/Coastal 

Sarasota FL Beach/Coastal 

Kissimmee FL Theme Parks 

Scalability 
Score 

8 

8 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

6 

6 

6 

6 

6 

6 

6 

6 

6 
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Typial Resales 
Price (#) 

$5,950 50 

$5,000 52 

$18,300 37 

$3,000 116 

$3,000 135 

$7,000 44 

$9,000 41 

$19,000 16 

$7,750 36 

$5,000 28 

$9,500 17 

$11,750 16 

$5,000 16 

$6,000 16 

$5,000 19 

$7,000 15 

$3,500 68 

$4,000 42 

$6,000 10 

$3,000 56 

$4,500 39 

$4,700 23 

$10,000 9 

$4,800 

$9,450 

19 

10 

Resales 
($) 

$357,732 

$261,982 

$1,209,500 

$502,997 

$452,078 

$445,775 

$438,163 

$352,225 

$290,592 

$245,525 

$224,311 

$177,546 

$167,200 

$124,050 

$120,957 

$105,605 

$398,887 

$326,600 

$294,905 

$238,008 

$226,074 

$139,976 

$109,552 

$102,909 

$101,860 
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